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This course will examine the effects of culture on intercultural communication, at personal, national,
and organisational levels.
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Students will develop a greater appreciation of the effects of cultural background on interpersonal
communication and international business.
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Students will review case studies, present topics in front of fellow participants, and participate in
discussions.
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Candidates will be assessed and critiqued regularly, up to their final evaluation.
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By appointment.
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1|Introduction Course outline; schedule; procedures
2 The Role of Culture Overview of the effects of culture on business and management
3 Cultural Values Definitions and models of different cultural values
4 Business Dilemmas Dilemm_a?s _arising from differences in cultural values: recognition, respect, and
reconciliation
5 Dilemma #1 Universalism and Particularism
6 Dilemma #2 Individualism and Collectivism
7|Dilemma #3 The emotional—-neutral dilemma
8 Review Review of topics covered so far
9 Dilemma #4 The specific—diffuse dilemma
10 Dilemma #5 The achievement—ascription dilemma
11 Dilemma #6 Attitudes to time
12 Dilemma #7 Attitudes to fate and the environment
13|Culture and Business Cultural difference in the context of globalisation
14/ Summary Overview of the topics covered in the course so far. Examination preparation
15|Final Examination Essay—type evaluation of learning
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This course will be conducted in English. Be prepared to write and discuss in that language.
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